Supporting a Healthy Ohio

Ohio State University Extension SNAP-Ed aims to improve the likelihood that persons eligible
for SNAP will make healthy food choices within a limited budget and choose physically active
lifestyles. Ohio SNAP-Ed uses a multi-level approach to reduce obesity and chronic diseases
among SNAP-eligible populations across all 88 counties in Ohio.
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"After the final SNAP-Ed lesson, a
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care of himself by eating healthy.
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Program participants

by Race/Ethnicity

67.4% White

17.2% Black or African American

11.9% Multiracial

1.6% Asian

1% Native Hawaiian or Pacific Islander
0.9% American Indian or Alaskan Native

90.4% Non-Hispanic/Non-Latino
9.6% Hispanic/Latino
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